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Table 7: EU new car imports, main countries of origin

Trade in value (in million €) 2023
China 12,812
United Kingdom 10,265
Japan 10,201
South Korea 9,923
United States 7,798

SOURCE: EUROSTAT
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O Low to moderate hiring demand locations
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O Bubble size - Number of professionals

HIDDEN GEM LOCATIONS

Greater Sheffield Area 2,062
Greater Glasgow Area 1,870
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Greater Leicester Area 1,776
‘ Greater Liverpool Area 1,621
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B2B Sales Strategy: Winning Plays for Big Contracts

X 258 6,442
Leverage your big deal sales playbook & R

Introduction 108 active

3 A
O Leverage your big deal sales -

playbook

1. B2B Sales Strategy: Getting
Started with Winning Plays

© Score your largest B2B sales
prospects with seven elements
4m 4

Create a powerful connection with
your B2B sales prospects

Create a powerful connection with

Create a powerful connection with
your B2B sales prospects

O Chapter Quiz =] Overview <« Qaa |l Notebook = Transeript

2. Developing Your Large Sales INSTRUCTOR RELATED TO THIS COURSE
Opportunity Strategy
Am 4 Lisa Magnuson @ Exercise Files + Show all
4 Sales Expert and Author
@ Create a powerful connection with !‘% — [=] Certificates + Show all
your B2B sales prospects ( 4+ Follow on Linkedin ) " o
3m 4 —_— é Certifying Organizations - Show more

© Chapter Quiz
! s Course details

) 44m + Beginner + Intermediate « Released: 2/7/2024
2. Developing Your Large Sales

Opportunity Strategy ISR 'S 4 & & 'd (146)

4m 4
Imagine that you've uncovered a big sales opportunity but are unsure how to best proceed. If
closed, this contract could make your year, and skyrocket you to the top of your sales
organization. A standard sales approach is insufficient for big, complex, often messy opportunity
development. Navigating such complex sales deals requires a practical playbook with winning
© Chapter Quiz plays to develop and close your contract. In this course, B2B sales strategy expert Lisa Magnuson

: shares proven, straightforward plays to develop and close your complex sales deal. Learn how to

employ large opportunity development strategies, describe the best ways to gain large prospect
2. Developing Your Large Sales receptivity, break down “win room” elements that turn the team into strategic thinkers and doers,
Opportunity Strategy and how to ensure momentum for large, complex opportunities.

4m 4

@ Create a powerful connection with

your B2B sales prospects

@ Create a powerful connection with Skills covered
your B2B sales prospects

3m 47: Business-to-Business (B2B) Sales Strategy Sales Effectiveness
Chapter Quiz

(3 Chapter Quiz
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