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WRHFBRP, LRHEAMEEZ AL, 2RI, RETE, §2H5T 144
K.
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Jasper’s Market

Jasper's Market Get all the organic produce you love
ey, delivered right to your door - 24/7.
W Ak h

Download today!

Get all the organic produce you love delivered right
to your door 24/7.

§ Films nominated for
unusual award

T

SR RIS B s
TR B Meta, SeseiE R A5 PT
B % 11 Audience Network F A~&4E1k4¥
> APPLOVIN Appodeal Fyber
adhost MAX :Stack Il FairBid
4 Qo Helium (¢}
o s Google AdMob Helium (¢)
Google Ad Manager
@ ironSource @ top J TRADPLUS Q unity

T kIR Meta, s ABF 50 PT

Advantage+ Al J" 480 F & Meta #) Al T B, BSAHRAFARR, R E&
AE, 2022 4 8 A, Meta it Advantage+ Al 4815, SEFBENLEF A
SAAANTI A QSHe) ) E, RRREIR S & R ek,
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B & 12 Meta Advantage+ #4R&

Creation method
Choose how you want to create your sales campaign. Use the Advantage+ Campaign
for a tailored setup or manually build your campaign. Leamn more.

# Streamilined J il Tsilored

Ad ppi ian +
Meximize performance and find new cuslomers
Preset settings include automatic placernents, lowest cost bid strategy and more.

o Manual contral

Manual sales campaign
sions campaign from scrateh using the standard setup

Back

Create a conversions cé

FHAR B Meta, ESEAFFRPT

Advantage+E & ¢4 A F 3 £ 7= &

1.) Advantage+#% ) % % 7

Advantaget+ M) & 2752 Meta 89 A ahfb /=it T2, Be9R-RF T EHERK
TABAREF . Meta AR, 544 4 4748k, Advantage+M#) % % 7|
#5K 1 F ROI #7F 12%.

2) Advantage+£& fl ] % £ 7

Advantage+ & I 4 £ 7 § A VAR D B9 FEANGRAF R KAL G B ) 2 K BOR . il i AL
RBE3, FNLISHAME, TBRY O MRS 270007, AF—kBeE
50 AN 4 AR TEE: TAEARB MM E Facebook. Messenger. Instagram #=
Meta Audience Network L&, #kZ XeGBEAE; Q4E 8 &:77 B4 LR E 494)
FENE;, Y5 Z 5440 Advantage+ 34 A AL . B FHRAL A
{EARAG ) ATAR X, AR B AR R A AR B AT, RGO X RETRELBFE R, E3
F T JELRABP T,

Advantage+% A&

Advantage+% XA —#r A F] Meta Al #% B AFZ R FALKE . TR RIMH AL
fi; B 3 Meta #9463 27, Advantage+ & AT 440 /= &b B 48 & 691 3 s
FAR 13%, HFER W b0 89T R ATEIR 7%, FHFERE K. BELF REE R R
Y89 -F ) AR 28%.

Advantage+H & 4

Advantage+ B 4 § £ A S0ARAE A P 69354 & B Ao AT A SRAEA ARG P bk 7
EZ04E ARMNEAT 4, A AHFRBEER LA EGE &, RERAIHIHE
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FHEFA, TR RA IR P AL, Al A% T 24 T 3R/A KA 32%49 ROl = 3R %,
SRR EIRI 26%; BAnit T AR 14% 0 BN N A, 5 AZ0A IEAK.

B & 13 Meta Advantage+ 34 &% E

Why Meta Advantage

Businesses are seeing improved performance with Meta
Advantage

32% 26% 14% 5X

increased return on ad improvement in average more incremental increase in reach when
spend when using cost per acquisition when purchases per dollar spent using Advantage custom
Advantage+ shopping using Advantage+ app when using Advantage+ audience?

campaigns’ campaigns? creative®

FARIR: Meta, 448 5H 5 HT

2.2 Google

A ZREL S, 575k % (Google Services ). -3 = ( Google Cloud )
Fo A A)FT L 5 (OtherBets). H ¥, J & L5BTEIRSHS, | ELFIN AL
F M3k (YouTube J 4, B RMEEAdp) L GFa bk MLk 5,

BT NS A SRR, EF SRR R f bk kS bt A F
G LA R, R A ARG TSR AL 54700 24Q3 BT Ak SN B e A 74.6%,
H ik Bk 75.0%, YouTube /=% &tk 13.6%.

N n .
Bk 14 2FELEBA B Bk 15 B 5L 5my bk
SR (%) BHFATIE, FEFR &%) m5HhE0%) H Ak (%) =YouTube ™ 4 (%) B EA L %) mB5HAL% %)
100% 100% +
oist 7S 7S olg9. 1'% 1'% 1.% 1'% 15.98% 15.72% 15.13% 14.60% 1I% 1.% 1." 1.‘%
90% T10.51% 11 goy 10, 88% 90% 1
‘ 10275 19,28y 10.85% 10.99%
80% | - : .. 80% |
70% | 70% |
0% | 0% |
s0% | 50% |y 74 70.83% 71.10% 72,37% 73.58% 74.87% 75.08% 74.99%
0% | a0 |
30% | 30% |
20% | 20% |
10% | 106 ML, 13046% 13071% 13.08% 13026% 13042% 13041%  13.88%
0% 0%
Q ® KN q o Q> & & o & & S N S S ®
> o > > o %@" ,9'»“ (&w‘* 0 > S o & & &
FARR: Bloomberg, #4-iE A 5 T F#tkiR: Bloomberg, 44k AH5H
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DI R A A St B FHFEE K, L P15 E T Al Overview( Al 324 ).
"B 5|44 %" (Circle to Search ) fe4iktq# h e F bk, 2024 F7 = FEoF 4%k
Fotipb )& b 530 Kk B R EFRA. 24Q3, AT LAk SN 494 1L E T,
Fl gk 12.2%.

A& 16 2HHEFIMe S LFUN (LEXA) BHiR
m— S PIF AR R

2000 1 50%
1800 1 45%
1600 1 40%
1400 1 35%
1200 1 30%
1000 1 25%
800 1 20%
600 1 15%
400 1 10%

200 I I 1 5%

0 0%

O & &
% v %
#AHkR: Bloomberg, 4eiEARF 5 AT

A3k iE Google Ads #AT ) & 4941, EoFTM, TUAEMBA—HRILFE, &
WG B RE BT A5 H 538 & A YouTube 5% —7% Rilifo 5 530169
shAe i R A2 55 5 =7 R AT FAEX L E5 A B R EFAFH(CPC)HFE T4 (CPM),
HFBREENT EEERN THRE LA BERTRGAE, TARETATREN 221
FA T3 Network %R 69774 F. YouTube & T 4 XA 6 S 404, @4 5HFHAEX,
AEFRIEATH (CPV) Fo CPM A£XH £, H o B RIA AT RARIE A P LA K4
Rt

AP BT EET E LA T RE:

1) ¥k %: AF& Google LigkAnkkitiant, BIAHLZLERTEAAN
R T

2) BT % VBAARILFHXEFESERL. FTRRE. HEAZL Gmail 5
P&k, BEAKR 0% AN £ .

) MM & ApAEZoult, maBh. MBFRAELHERTERERER T,

4) mA % & Google # % . YouTube. Google Play %4 Lt/ i0OS
Android 2 A .

5) AR

6) e

4. Youtube I F 847 4.

E 4B Al Bk B SR )T T XA R AR
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BE 17 2 55%

Google
Q R — '
=
— MERTENF
I [B7E Google HHk:
. Modern Design & ( B ARSS RO A RTRIGAY
o SRS RP BRGNS ER, W
QO Mo PENRRGIER, M R

s

FHRIR: Google, &iE AR P

RIEBIK 2024Q3 Lgi s, AlxtT E b 5ehdksh T RO SAT 5 @:

(1) Al Overview e A3g3: Al Overview ¥ XK & A 5t 7 X. IAECH
WM T e EBAHA P RTILEF MY 4. FIE Al Overview €4 £ 100 % A#F
WERF Rl , AR EEZAR 101CR P, B RAEIRT 90% AL, 24 Gemini
R GAAREY KT —142,

(2) Circle to Search 1k & mA: A/ AR RNE kA%, ®RAEE
15 10, AP RAEREFFEIT SRR, RTHTNTE L RAAAED B H Xk
B AT AL F 2R

(3) Lens &4t 43 %:10 A #2824 A X ) Lens MK ELER Ly ey
DM M4, Lens BLER A A TAE 200 CAME L, Ehwarz—witk R
HBLZTE, Zona R FHERRIGEHEEZ —,

(4) Al &L EHaeRA: +AK, 23 A XKRER AR Imagine3 47T
Google Ads # B A & R .

£ 15

(1) Jib4z A Al T ERIUA &9 KA £ RELA R R 4 3EA 7 @) 49 % AR B 1%
Fa X AR, LMLy E T mT 80%, LHTHMT 2.7 4%,

(2)DoorDash 1/ Demand Gen X B %A=L # /= 69204, 8RR G
15 4%.

2.3 Applovin

Applovin #) Software Platform 4% # TR b TR ENER, FETHH
KN B MAT 4, ML A F. 24Q3, A5 N 8.35 10 £, FlHIEK 65.6%.

HR AWM AR EZ 5 A EGF R
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B % 18 Applovin /- & L 4 HE L

mmm Software Platform (&7 £ 1) = yoy
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Applovin B £ B4 (EMTFE) XM DSP (ERFFE). DNamsFheLis
F#-F4 MAX. DSP +4 AppDiscovery #2)2 B+ 4 Adjust.

Bk MAX Z B AT AT L R K69 S2M-F 6, 7 & F48 60%, Bt Applovin &% &
T EKRIF;HERT EQIRNMEINL. REF, Applovin A AT ERF T &
AppDiscovery, J %4 #idit /£ Discovery #4774 % #. B A AppDiscovery %% 4F
% = (% — Google AdMod ), iOS %34 % —,

Applovin #9 %% F AT 6 694635 BB, STUAIRME A ;4 £4 813 Discovery £
B ARG BALMN A, B AT 0A A 5] MAX L 83BN, ATVATT I B A2 o 2 b 2R 4% 30%
JT4 E49 ROI Atk A BB E ST %, BRI,

28 F R Adjust £ P #IEEHRAR. —HBRHLE Z 5092 E-F & 2deikiis
F P HAE, 3| T HIE S h BRI E R AR RS SR, XA AT RIE AT
— 4RI ROI#9) & ZH B R K, {2 Adjust . A F 492 R -F &, B AEHIEZETAR
4t#s Discovery 7448, AR A IR,

A& 19 Applovin 4% & &

c AppDiscovery v Array

Erivha:pret c BARFHPEGARSNE

MAX Adjust

" [ AR @ WECEERER
SparkLabs Wurl
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